Remarks 

Reconsideration of this application, as amended, is respectfully requested The foregoing 
amendments to claims 1,8, 15. 20.. 24 and 27 are supported by specification as Hied, for example 
at *n 0023 - 0024.. 0026, 0036, 0040 and 0043: no new matter is added by way of these 
amendments. 

1. Claims 24-27 recite Statutory Subject Matter. 

The rejection of claims 24-27 under .35 (JSC 101 is moot in view of the foregoing 
amendments to the specification. 

2. Hie Present Claims are Patentable Over Marler. 

Mnler 1 'S PGPl B 2001 000 0 >2I2 descubesa mechanism ioi Uausmttting ana Hats 
mfotmation and mloinutfott used to identih the anulian mfotmation along with s tdeo data 
1 kweser unlike the s\ stems and methods iccued m the present cianns Marier does not teach noi 
suggest ueatmg vine or more customized personalized oi taigeted integrated \ ideo data stteam b\' 
mtegiaimii two-ua\ mteiactise content with an unmodified \ tdeo data stieain m i espouse tu one 
vi nun e business or personalization rules 

in the scheme descubed bs Mailer, a single mtegiated video stream is pu>\ ided to ail 
ieceo eis That stream is not peisonahzed or customized or taigeted m am ua\ Instead Madei 
iea\esittomdf\idtul ssessets to decide whether oi not to access the anciliars information and 
pi os ides mdtcatois m the stteam to assist m sttch decision making Foi example, and 
notwithstanding the comments in the (JUke Vctson at i > i-" > ^ and i ig \ \idiiej indicates 
that thiough means of indicative icons useis can be ad" ised that cmain content is asaiSahie so 
that the s jewer can mal e decisions about whether oi not to access that content 1 hese uidicati \ e 
icons are insetted based on the content oi anciliass infoimation and not on ans business oi 
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personalization rules. Providing ancillary information thai may allow a certain segment of a 
viewing audience to make more informed program viewing decisions should not be rationalized 
as integrating that content in response to one or more business or personalization rules. Indeed, the 
content is integrated independently of the ultimate viewer decision. Hence, the integration does 
not follow the decision, the decision follows the integration. The processes are fundamentally 
different and distinct and one does not suggest the other. Accordingly, all of the present claims are 
patentable over Marler. 

3, The Present Claims are Patentable Over Mao, 

Mao, US Patent 6-459427, describes a one-way broadcasting system which receives data 
from the Internet and transmits that data through a digital TV network to receivers. However, Mao 
neither teaches nor suggests creating one or more customized., personalized or targeted integrated 
video data stream by integrating two-way interactive content with an unmodified video data 
stream in response to one or more business or personalization rules, as presently claimed. Instead, 
Mao is concerned primarily with one-way interactivity, not two-way interactivity, as presently 
claimed. Mao 2:37-43. "MORECAST service is a one-way Webcasting service 1 " Mao 2:48-50. 
Further, personalization is done outside of the broadcasting of television content. ''Statistically, 
many users may want to access a different subset of the real time information during specific 
viewing period. This information is also associated with each MPEG TV program but may not be 
synchronized with TV content " Mao at 3:28-32 Thus, Mao does not teach or suggest creating 
one or more customized, personalized or targeted integrated video data stream by integrating two- 
way interactive content with an unmodified video data stream in response to one or more business 
or personalization rules and so all the present claims are patentable over Mao. 



For at least the foregoing reasons, the present claims are patentable over the cited 
references. If there are any additional fees due in connection with this communication, please 
charge oisr deposit account 19-3 140. 



Respectful iy submi tted, 

SONNENSCHEIN NATH & ROSENTHAL LLP 

Dated- Seplenibet 21.. 200° ••' <-,,■ \. i 

Tarek N. Fahmi 
Reg. No. 41,402 

PO Box 061080 

Wacker Drive Station, Wiilis Tower 
Chicago. II. 60606-1080 
650-798-0320 
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